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[Welcome to the Writers’ Rough Draft Podcast, where I climb behind the glamorous 

book launch world of successful writers and entrepreneurs and into the mind of folks 

like you who are just getting their start. Equal parts witty writing information and 

unabashed content curiosity—with a healthy dose of laughter thrown in—my 

conversations with these pros shares some of the trials, tips, and techniques that 

others have used to help you build your writing and content and establish you as a leader in your field.] 

[I'm your host, Elisa Doucette, and I'm here to talk about all of that and have some fun with Mark 

Manson today. You can find the links, resources, and transcript of our chat on my website at 

elisadoucette.com/episode7.] 

Elisa: Mark Manson is an author, entrepreneur, and sometimes relationship coach to the millions of 

people around the world who read his site. More importantly, he is a thinker who writes articles and 

essays that push the boundaries of social convention and personal psychologies, whether it's easy and 

comfortable or not.  

He made his first six figures in ecommerce sales and sites in the product space, and eventually branched 

out to focus his business on struggles he saw so many men having in their lives as they grew to become 

the best versions of themselves.  

His former site, PostMasculine, was dubbed “a rational self-help site for men” and primarily studied the 

impact of mentalities and culture on the traditions of dating and relationships. As his writing has grown 

and changed, so has his audience. And he launched is newest site, markmanson.net, in 2013 to serve the 

needs of both genders and examine life more fully rather than just the relationships we have in it. 

His eBooks, courses, and now membership site are wildly popular with people looking to improve and 

change, or even just think about these things a little more carefully. He's currently hard at work on his 

newest book as he travels the world. 

Thank you so much for taking the time out from that to chat with me today, Mark. Is there anything I 

missed? 

Mark: You made me sound really good. I should hire you. 

Elisa: Well you do a lot of good stuff, so being able to put that all together in one-pass introduction is all 

you. 

Mark: Works for me. I'll go with it. It sounds good. 

Elisa: So at the beginning of all that stuff, how did you get started in writing? What got you out of 

ecommerce sales to a world of writing blog posts? 

Mark: It's funny; I get emails all the time from aspiring writers and aspiring bloggers. People saying, 

“How did you start? What was your plan? What was your strategy?” It's almost embarrassing. It 

happened on accident. I started blogging in 2007, almost as kind of a joke. I was 23, I was going out and 
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getting way too drunk and doing stupid things, and I just kind of had all these crazy 

fun stories. And my roommates both had BlogSpot blogs. And they were like, “Dude, 

you need to have a blog too. It’s so lame that you don’t blog.” And I was like, “This is 

stupid. Nobody is going to read it.” 

And so finally, I just started one and just started writing about silly things. And then 

about three or six months later, I started an online business doing various forms of ecommerce and 

affiliate marketing and I just kind of always kept the blogging up on the side. And then I started trying to 

use the blogging as, like, a marketing tool, especially once I got into kind of the dating niche. I used 

various stories or ideas as ways to generate some traffic and get things going. 

So for me, for two or three years, I saw blogging as nothing more than just a form of marketing. And 

then, every once in a while, I’d kind of let myself go and write some big, three-thousand, four-thousand-

word article in something I felt strongly about, or something I was thinking about, or whatever. Kind of 

to my surprise, I didn’t plan this. I didn’t expect it, but those posts and those blogs were actually what 

people started gravitating towards. People started caring way more about the blogging and not about 

the products and the stuff I was selling.  

I started taking it seriously in about 2011. Like, “Okay, I need to be a ‘serious writer.’ I need to read 

serious things.” And that’s when I really started like, hammering away at it, doing a lot of research, 

putting together posts that I feel very strongly about to generate a lot of traffic. And over the course of 

the last few years, it just became its own thing, to the point that in 2012 I shut down all the other 

business stuff I was doing and basically became a full-time blogger, a full-time writer. 

Elisa: So I'm going to go out in a limb and say that your writing process and styles and everything have 

probably evolved a little bit from the time that you were writing on Monday about whatever drunken 

exploits you had over the weekend—we’ve all been there, we all have those sites; that is why BlogSpot 

existed, actually—from that, kind of straight on, up to now where you do this full time. Maybe not the 

BlogSpot drunken exploits, but when you first started getting serious about the writing and started 

writing these three-thousand-word posts and trying to catch on more, what was your routine then? How 

did you get about starting the serious writing? 

Mark: I've always had the ability to write a lot quickly, even when I was doing kind of the silly BlogSpot 

stuff, or like, the marketing stuff. But I guess you could say the big thing that’s changed is just my 

editing. I would still just kind of pound stuff out very quickly. Whereas before, I would just kind of go 

through and edit for typos and do basic revisions, now I would go in and be like, “Okay, is this word the 

right word to describe this concept? Is this word going to confuse people? Should I re-organize this 

section to explain this concept more effectively?” And that’s something I never did before.  

Elisa: So, your process to start out was you basically just wrote whatever you thought in your mind—not 

as fast as you could, but essentially as fast as you could—edited it for typos, and then got it thrown up 

on a site. 

Mark: More or less, yeah. 
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Elisa: So when you were first starting writing, I think that was very quick, very non-

personalized. So many people are so nervous about the writing process that they get 

hammered down, and taking so much time to write the exactly perfect thing and to 

hit that “publish” button. How did you feel when you first started writing? Did you 

experience any feelings of worry that people were going to judge you, or rejection, or 

anything like that? 

Mark: I think that this thing that was weird about me, is what accidentally made me very successful, is 

that I didn’t take myself seriously as a writer for many years. And because I didn’t take myself seriously, 

the writing is easy, and it came out very consistently. And people starting out that I talk to today, they 

generally have the problems that you're talking about. They get bogged down, and they get very anxious 

and perfectionist about certain pieces or sections.  

And I think kind of what I accidentally got right, was I was just writing to write—I wasn’t writing to be a 

world famous blogger. I wasn’t writing to get a publishing deal. The bar was set pretty low for me. It was 

like for my sales page: “Did this get traffic? Yes or no?” And then when I wrote for myself, it was simply, 

“Do I like this? Yes or no?” And so when the bar is low like that, it prevents a lot of that kind of 

obsessing, anxious fixation. And I think that obsessiveness or that high amount of pressure is what drives 

people to need like a routine, or to create a ritual or a structure for themselves. That stuff didn’t come in 

to play for me until I’ve been doing it almost since like a year ago—I’ve been writing online for five, six 

years before I even started thinking about that stuff. 

Elisa: You write some pretty—we'll use the word “controversial” for lack of a better term. But I think it's 

more just kind of very impassioned, and in my mind, kind of very well-thought out, rationalized post, 

that make people kind of land on one side or the other pretty hard. 

Mark: Sometimes, yes. 

Elisa: Which is a style that is definitely admirable, and I think it is part of how you have set yourself apart 

in the past couple of years, as a writer that should be taken seriously. But I’ve seen from following your 

stuff and from a couple of times that you’ve written about it, it does create a slight backlash on you 

sometimes. How do you deal with that? How do you deal with the haters and the trolls, and the mean 

comments? 

Mark: Well, part of it is just understanding that it comes with the Internet. Anybody who gets to a 

certain level of traffic or a certain level of readership, and you're online where every scumbag has a 

voice, it just comes with the territory. It is hard at first, and it is upsetting at times. It's like a muscle: the 

more you deal with it, the stronger you get about it.  

It's really funny, you know, I’ve hired a few people over the last couple of years to help me with 

different parts of my site, different parts of my business. I'll get like one negative comment and they'll 

be like, “Oh man, this lady hates you. What's her problem? This really pisses me off.” And I'm like, “Just 

one lady? That’s it? We have a pretty good day today.”  
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But I remember the days. I remember four years ago where one negative comment 

would kind of set me off for a couple of hours. It would really kind of just ruin my 

morning. You just get over it. You get used to it. There's no explanation. I mean, I 

wish I had some trick that I could offer people, but it's exactly like a muscle—the first 

it gets hit, it hurts really bad, but then as it gets stronger, you just stop feeling the 

pain. 

Elisa: So now that you have kind of made the shift—and, you know, writing is a large part of what your 

current business model is—how has your day changed? I know you travel the world. I know you always 

have a lot of stuff going on. Do you ever have a kind of ideal day in the life of Mark Manson? What does 

that look like? 

Mark: First of all, on a personality level, I don’t do routine super well. So this lifestyle kind of suits me. I 

like picking up and doing different things every once in a while. In terms of writing, it's gotten harder. 

Back when my business was much smaller and my readership was much smaller, it was very easy. If I just 

had an idea, I could open the laptop and start writing it. There was very little planning or expectation. 

It's gotten much harder these days to just simply have those moments of inspiration that I just sit down 

and pop things out. I’ve got people on my team to manage; I’ve got a business to run.  

So the thing that’s changed—I guess this is kind of the system I’ve built for myself—is I think it's still 

important to leverage those moments of inspiration, even if I don’t have time to sit down and write up 

two thousand words or whatever. So what I do is, I’ve got like a Google document, and I’ve got access to 

it on my phone, my iPad, my computer—basically everything, everywhere I go. And if I'm just walking 

around and I come up with a cool idea or something that resonates with me very. Basically these days, I 

kind of have to like schedule writing sessions for myself. 

For instance, last week I had a bunch of business side things to take care of, and I had very little time to 

write, but I needed to set aside time to write. So you know, I was like, “Thursday. Okay, Thursday 

morning from 9:00 to 12:00 or 9:00 to 2:00, that’s my writing session.” And I sit down and I pull up like 

Google drive document, and I read through all my notes, my ideas, and different article ideas. 

Because sometimes, you get things that you feel very strongly about when you think about them, but 

three to four days later, they don’t really do anything for you. So what I do is I go back through, and I 

look for something that resonates with me very strongly. And sometimes it's an idea that I came up with 

a week ago; sometimes it's an idea I came up with six months ago. But whatever I feel most strongly 

about at that moment, I’d pull that out of the document, I jot out an outline, and I start writing about it. 

And then I shoot for a goal. I'll say something like, “Okay, I'll start writing at 9:00. My goal is to have this 

post done by 2:00.” If it's 2:00 and I'm not done, I don’t beat myself up over it. What I’ve discovered 

within these systems that I’ve kind of created for myself is: the more pressure that I can remove from 

myself in different ways, the better the result usually ends up being. I think probably most writers can 

relate to that. It’s like, the more pressure is on you, the worse it gets. 
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Elisa: I’ve definitely thought about and talked this about before. I don’t know who the 

evil programmer was that came up with the concept of a blinking cursor on blank 

page. They must be sadists or something, because there is nothing worse than 

looking at that blank page, and that cursor is just like blinking at you being like, “Ha 

ha ha ha,” when you are pressuring yourself to get something done. So, I totally 

understand. 

Mark: Yeah. 

Elisa: What you talked about is a struggle that I find a lot of business people and entrepreneurs who do 

want to build writing or build kind of the buzzword of the moment. The thought leadership in their 

business models struggle with a lot is trying to find time to run your business and to do all this stuff that 

you know is an essential part of being someone who owns and operates a business and making sure that 

you're getting out that consistent quality content. Do you ever find that your need to get good writing 

out—how does that impact your business, bottom line? 

Mark: I'm very lucky in that, surprisingly, not much. And this was something I was very nervous about. 

For a very long time, I felt like, “If I don’t post at least once a week, people are going to stop coming to 

the site, people are going to stop buying, people are going to stop caring about me.” And it took a long 

time for me to get over that or let go of that a little bit. And to my surprise, starting about end of last 

year, beginning this year, I started writing this new book and I just found that I didn’t have enough 

creative energy to work on this book and then also pump out four, six, eight posts each month. So I cut it 

down to probably once every two weeks; sometimes once every three weeks. And people complain. 

People were like, “Why don’t you post anymore?” The bottom line, it didn’t get affected at all—traffic 

wasn’t really affected at all. 

The beautiful thing about my business model is that, basically, every post I do is essentially evergreen 

content. There are people who stumble about stuff that I wrote two years ago, and it suddenly goes viral 

again. And it's great. I don’t have to do anything. There is a lot of flexibility; there is a lot of leeway. I do 

think there's a balance that you have to find. Obviously, if you are just starting out and you don’t have a 

nice, big archive of work for people to go through, I think you do need to post often. And I generally 

recommend that new bloggers post at least three times a week for the first year—at least until they get 

up to a hundred posts or so.  

And once you’ve got that nice body of work behind you, and you got some SEO traffic, and you’ve got 

some social media traffic, then you can kind of start easing up and focus more on generating higher 

quality stuff, more picture stuff, branding, USP, stuff like that. But I do think you can’t let it go too far. 

Let’s say if I post once a month or once every six weeks, I think after a while, not having that consistent 

engagement with my readers, not consistently providing people new things to digest, reminding them 

that I exist, reminding them that they like my ideas, then I think the engagement would probably slowly 

deteriorate over the course of months and months. 

Elisa: With that business bottom-line as we're talking now, writing kind of is a large part of your business 

and business model at this point in time. You are a professional writer. But you mentioned before that 
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you got into writing to help you build and market your businesses. Can you explain a 

little bit more? What kind of writing were you doing? And what kind of stuff can 

people do to use writing to effectively build and market their businesses? I know the 

tried and true marketing phrase for so many people is, “If you wanna get more 

people to come to your website, start a blog.” But we all know that that is not always 

the best advice to get started out. 

Mark: You know, sometimes I feel like internet business advice—it's kind of like a stock advice. By the 

time you’ve heard it, it's not good anymore. 

Elisa: But the unfortunate thing is, at one point in time, it was something that worked for a lot of people, 

so it's kind of become that exact thing. 

Mark: Exactly. It used to be magic, but by the time it gets out, it's probably not because everybody’s 

doing it so you don’t have that huge advantage anymore. But you can use writing very effectively to 

market various types of online businesses. And the blog thing, it used to be maybe eight years ago, blogs 

were kind of a silver bullet for different businesses for marketing purposes. But I think these days, a blog 

is almost like a minimum requirement for—not most online businesses, but many, many types of online 

businesses. You should at least have something there. 

How can you use blogging to improve your business? There are a variety of ways. Obviously, there's SEO. 

So, keyword research. And I used to do this a lot. I used to find simple stuff. Again, I was in a dating 

niche, so I used to find stuff like, “How do I get my girlfriend back?” And I would title an article, “How Do 

I Get My Girlfriend Back?” And I would write an article about that. 

Another way you can do it is you can kind of identify a need or a very hot button topic within your niche 

or within your target prospects, and then write kind of a controversial article that directly addresses 

that. Within the dating niche, there was this kind of sub segment called “The pickup artist niche.” It was 

a bunch of weird, cheesy dating advice; a bunch of guys who would memorize pick-up lines and go 

practice them. But the thing about those guys is that they were super engaged and they would buy a lot. 

And so I would kind of take a look at them. I would find an issue or an idea that they took very seriously, 

and I would specifically write a controversial article that maybe would disagree with something that pick 

up artist talked about, or would question it, or would present it in a different way. And these things, 

among a certain demographic or a certain population, would get past around, and people would start 

talking about it a lot. 

So, for instance, within the pickup artists (this was five years ago), these pickup artist guys were always 

talking about alpha males—that you have to be an alpha because women always wanna sleep with an 

alpha male. I would see stuff like this and I'm like, “What does that even mean? What the hell is an 

‘alpha male?’ It doesn’t even make sense.” So I wrote this really long piece. It was called “Butchering the 

Alpha Male.” And it was basically, through the use of story and hypotheticals, showing that the idea of 

an alpha male basically didn’t mean anything. Because a man can be attractive or unattractive 

depending on the comeback. I wrote that, and people started kind of going, “Oh wow, I had never 
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thought about that.” And they started sharing it with their little pickup artist friends. 

Eventually, what I did is, it obviously—some people hated it, some people emailed 

me and told me I was an idiot and a loser. But a lot of people read it and were like, 

“That’s really interesting. This guy is really smart. He thinks in a different way. Maybe 

I should check out some of the stuff he’s selling.” 

The last way I think blogging is really useful for business—and I think this is probably going to apply to 

most businesses out there—is that it’s just a relationship builder. It can build trust and credibility. I 

mean, even if you're selling something like business software, you can blog about cool stories or cool 

instances. Like if there's some new functionality in the new version of your software, you can blog about 

the crazy story when you and your coworker were out for drinks and you saw a guy trip and fall, and 

your coworker made a joke, and that somehow lead to the inspiration for the new functionality in the 

software—something like that. It's something interesting and people read it, and it humanizes a product 

or a business that may often not feel very human—may feel very just mechanical or technological. 

When people see, like, “Oh wow, there's real, live guys behind this.” And “Hey, they go out and get 

beers and make jokes about people too. I do that.” It just creates a better relationship with the product 

or service. 

Elisa: So speaking kind of getting behind the scenes and seeing the human behind the product’s face and 

everything, we're going to move on a little bit to a fun little game that I like to play with folks on the 

show. It's super easy; over the next two minutes, I'm going to ask you a series of either/or questions, 

and I want you to answer with the first thing that pops into your mind. We are going to try to get 

through as many as we can in two minutes and get a little sneak peek into the secret thoughts of a 

writer’s mind. Are you ready? 

Mark: Okay, I'm ready. 

Elisa: All right, let’s go. Pen or pencil? 

Mark: Pen. 

Elisa: Mac or PC? 

Mark: Mac. 

Elisa: Coffee or tea? 

Mark: Neither. I hate both. 

Elisa: What do you drink? 

Mark: Soda, Red Bull. 

Elisa: Night or morning? 

Mark: Definitely night. 
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Elisa: Good writing or correct writing? 

Mark: Good. 

Elisa: Noise or silence? 

Mark: Definitely noise. I blast heavy metal or, like, electronic music while I write. For some reason, it just 

keeps me locked in. 

Elisa: Lefty or righty? 

Mark: Righty. 

Elisa: Weird or typical? 

Mark: Weird. 

Elisa: School or no school? 

Mark: Screw school. I got C’s and B’s in all of my writing classes in school. And now, I'm a full-time 

professional writer. Like, when my next book comes out, sometimes I day dream about like FedEx-ing 

copies of my book to my high school writing teachers and being like, “Beat it.”  

Elisa: Outside or inside? 

Mark: Inside. 

Elisa: Clean or messy? 

Mark: Messy, but my girlfriend keeps me clean. 

Elisa: Teacher or student? 

Mark: Student—always a student. 

Elisa: Town or city? 

Mark: City. 

Elisa: Trains or planes? 

Mark: I guess I'll have to say planes. I travel too much. 

Elisa: Fantasy or reality? 

Mark: Reality. 

Elisa: Love or money? 

Mark: Definitely love. 
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Elisa: Introvert or extrovert? 

Mark: Oh, man. However I answer this, I'm going to piss off fifty percent of the 

population. I'll go with introvert. 

Elisa: All right, we'll get one more in since we hit the buzzer. Good content or good 

marketing? 

Mark: Good marketing makes more money; good content makes more love, so there you go. 

Elisa: I like how you tied that all in from the beginning of the questions to the end. 

Mark: Yes—which is an important writing technique, by the way. 

Elisa: That’s a prime example of showing instead of telling. 

Mark: Yes, exactly. 

Elisa: Where can folks write your writing and business stuff? 

Mark: Just go to markmanson.net. I don’t like to push myself super hard, but read some of the articles 

and see if you like it. If you do, subscribe to my newsletter. And I’ve got a new book coming out 

hopefully—fingers crossed—probably end of this year or early next year. 

Elisa: Fantastic. And do you have any other parting thoughts—little gems or nuggets of wisdom—for our 

people to take with them, on the show? 

Mark: I would just say, ultimately, remember that this is supposed to be fun. I ran across a lot of 

people—and sometimes I run into it myself as well—you start taking it so seriously that it takes the fun 

out of it. Write for fun. You can always edit to make it professional later. 

Elisa: Great. Thank you so much, Mark. 

Mark: Thanks for having me. It's nice to talk about writing. 

Elisa: Yeah, I really so far have liked the show and the conversations because I, to this point, do not 

know any shows that are talking to people this way. 

Mark: I think it's a great idea. I don’t scour the internet looking for writing resources, but I do pay 

attention. And usually what I see is it's usually like an article or something, and they don’t really say 

much. They are like, “Yeah, writers procrastinate.” I'm like, “Gee, thanks.” 

Elisa: The stuff I find the most on like a lot of writing advice blogs and everything, having been someone 

who has been doing it for 15 years at this point, I'm like, “Of course if ask Stephen King now how many 

words he writes per day, he's going to say, ‘I write three thousand words and I lock myself in a room and 

don’t let myself out until I get it done.’” Because he's been doing it for like forty years. But I started 

getting really interested in, like, “Well, I know my writing process is different. I wonder how different 

http://www.elisadoucette.com/episode7


 

www.elisadoucette.com/episode7 

other people’s are. And if people who are aspiring could actually listen to us talking 

about like, ‘This is all the ways that I fucked it up when I was starting out,’ then you 

kind of feel better. 

Mark: I think that’s a good point too, because you read about these super famous, 

successful writers, and it's like, they wake up at 5:30 every morning and write from 

6:00 to 10:00, and then they take a walk. You know, as if they did this every single day. And one of the 

things that I never really talked about that you kind of just made me think about now is that a lot of 

these people. They are really old—and they had decades to find their routine. If you were Gustave 

Flaubert or whatever and you live like in the middle of the country side of France in 1850, you didn’t 

have anything else to do than wake up at five o'clock and write all the day. The world is so different 

now, especially for people coming from our angle as an online business—there's so many more things to 

juggle and to keep in mind. 

Elisa: Absolutely. You know, working with Dan and then just other clients as well who were trying to so 

hard to establish themselves as leaders in their industry and really forward thinking thinkers, and try to 

run the entire business at the same time, they weren’t like beating themselves up that they weren’t 

doing good enough. But I was like, “There is no ‘good enough.’ Do or do not. There is no try.” 

Mark: Yeah. It's interesting. I almost feel like I was lucky. I had no expectation for myself because I didn’t 

identify myself as a writer. This new book—there’s a lot of legitimate reasons why it's taking a lot of 

time; it's just much harder; it's harder topic to talk about; it took me a while to find the right angle. But 

part of it, too, is like I kind of got it in my mind that it's like, “When it comes out, this book needs to 

accomplish x, y, and z.” 

I think I saw a Tim Ferriss interview or something—the interview between him and Neil Strauss—and 

they both agreed: they said a book requires one year of full time work. If all you're doing every day is 

getting up and writing a book, it should take you a year from beginning to end. If your attention is split 

like 50/50 or 60/40 with the business or with writing for magazines and journals, or investing or 

whatever, then it's probably going to take closer to two, two and a half.  

It's so obvious, but when I saw that, I'm like, “Oh yeah, it's a book. It's not a fucking product.” Like you 

said in the ecommerce world, it's so typical to just whip something out in a month and be like, “Oh, we'll 

fix it later.” It's different. 

Elisa: Right. And I’ve been listening to a bunch of Tim’s stuff as well, and they were talking about the 

takeaways so many of us take is that writing a book takes a year, but actually, writing a book takes 

maybe six weeks to a couple of months. But then the actual like outlining and research—everything you 

do at the beginning—probably takes another one to three months.  

Mark: Yeah. 

Elisa: I'm definitely not a fan of traditional publishing; I know way too many friends that have gotten 

such a short end of the stick with traditional publishers. But one thing that they do do really well is 
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understand the work that’s going to go into it, and the process and everything, and 

kind of slow writers down sometimes to be like, “You know, we're coming in as the 

people who own the rights to this and telling you, ‘It’s not ready for people to read it 

yet.’” 

Mark: I'm very, very happy with my decision to not go with a traditional publishing 

route, because I’ve heard tons of horror stories too at this point. But like, what happened with me is I 

started writing in September, and I probably got like thirty, forty thousand words into it. And I just kept 

struggling with it; felling like I was banging my head against the wall. And it wasn’t until December that I 

actually realized, “Oh, this is what I need to be writing about!” And with the publisher, they are good 

about sitting down and being like, “Okay, what's the message? What's the angle? What's the 

argument?” it would have been nice to have that early on, because it just felt like I had to write for like 

three or four months just to figure that out. 

Elisa: Right. Just to get to that point, and write so prolifically as well instead of just, exactly like you said, 

doing an outline and talking it out with some people who—that’s their gig and their world is that editing 

and that content management, and understanding the narrative and the story. 

Mark: Exactly. I don’t tell many people this, because usually people who are not writers—it scares the 

shit out of them. But in the last year, I’ve written about 160,000 words—of which only 40,000 are going 

to be published at some point. And people hear that and they were like, “Jesus Christ, man. That’s 

horrible!” But I'm like, “No, it was just necessary to write those…” 

Elisa: Yeah. 20,000 of those words may not be used, but those 20,000 words got your brain down the 

process and the path that got you to the 10,000 that were like, such gold, you had to include them. 

Mark: That’s exactly what happened. 

Elisa: I understand, man. I feel for you. 

Mark: Yeah. It's a long road, but. 

Elisa: All right, thank you again for taking the time to speak with me today. 

Mark: My pleasure, Elisa. 

Elisa: All right, I will talk to you soon, bye. 

Mark: Bye. 

[You can find this episode’s notes and resources at elisadoucette.com/episode7, and the Writer’s Rough 

Drafts full archive at elisadoucette.com/podcast. If you wanna talk more writing with me, or just say hi, 

you can always catch me on Twitter at @elisadoucette. This show was produced and published by my 

outstanding content management team over at WritingBusinessWell.com.  

http://www.elisadoucette.com/episode7
http://www.elisadoucette.com/episode5
http://www.elisadoucette.com/podcast
http://twitter.com/elisadoucette
http://www.writingbusinesswell.com/


 

www.elisadoucette.com/episode7 

Thank you for listening on iTunes, Stitcher, SoundCloud, or right off the site. If you love 

listening to writers talk about their writing path as much as I love talking to them 

about it, please leave us a quick five-star review. Reviews and sharing your favorite 

episodes help me get the word out, and get more people on the show. So, thank you 

for doing that, and thank you for listening to me geek out today about writing with 

Mark Manson. ‘Till I'm in your earbuds next Tuesday—go create your own compelling content and make 

some words sexy.] 

[Outtake] 

Elisa: Shocking. I was around for that. I was like, “Why don’t I hear Mark more?” 

Mark: Yeah. 

Elisa: There's an entire podcast circuit, for the love of god. They all interview each other. 

http://www.elisadoucette.com/episode7
https://itunes.apple.com/us/podcast/writers-rough-drafts/id916507884
http://www.stitcher.com/podcast/writers-rough-drafts/writers-rough-draft
https://soundcloud.com/writersroughdrafts

